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ABSTRACT

The current research paper is emphasized to deterrttie impact of various Corporate Social Respalitgib
initiatives of ITC limited over the sustainabilitf the employees. The employee’s perceptions otdhgpany’s CSR
practices have been tested. To attain the reseabjctives of the study, the data has been colleftten 120 employees

of the firm and analyzed. The researcher used péiteaanalysis and t-test to analyze the data.

KEYWORDS:Corporate Social Responsibility, Sustainability, iioyees Perceptions, CSR Initiatives

Article History
Received29 Jan 2019 Revised05 Feb 2019 Accepted22 Feb 2019

INTRODUCTION

Over the past decades, the concept of CorporatmlIeesponsibility (CSR) has become the most ingydrt
concept in the study of researchers, industrialisid scholars. The concept of CSR is one of theetkigzal and moral
problems which corporate decision-making and befiaaie surrounded (Branco and Rodrigues 2008 a business
concept, corporate social responsibility (CSR) bagrged in the late years of the twentieth centutyen a growing
number of companies started to consider the impafct®rporate decisions on society and the enviemtmin general,
CSR refers to the obligations of firms to societgre particularly, refers to the obligations tokstaolders and those who

persuade corporate policies and practices.

REVIEW OF LITERATURE ON CORPORATE SOCIAL RESPONSIBI LITY

Cannon (199%)discussed the development of corporate socialorespility via the historical development of
business involvement leading to a post-war re-eratitin of the nature of the relationship betweesimss, society, and
government. This traditional contract between bessnand society has changed over the years bechtrse addition of
new social value responsibilities placed upon tegsn Social value responsibilities include striétdfillment with local,
state, and international laws; social problems; &nnaalues; health care; pollution; quality of liflegqual employment
opportunities; sexual harassment; elimination ofgpty; child care and elderly care; support of éines and universities;

and many others.
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2 Jyostna Devi GurrataNagaraju Battu

Fredrick (1994) identified corporate social responsibility as ammination of corporations’ responsibility to
work for social betterment and refers this to apomte social responsibility. According to Fredkr{19947, the move to
“corporate social responsiveness” started froni@2hat he refers to as corporate social respilitgiticcording to him,

corporate social responsiveness as the abilityoofrporation to respond to social pressures.

John Elkingtofi who the founder of a British consultancy calledst&inAbility in 1994 framed the phrase “the
triple bottom line”. According to him, companiesosiid be preparing three different bottom lines. Tiaelitional measure
of corporate profit— the profit and loss accourtteTsecond bottom line of a company is “people agtfeda measure in
some form of how socially responsible an organiratias been throughout its operations. Companiamép’ account is
the third bottom line of the company which is theasure of how environmentally responsible the cameas been. The
triple bottom line (TBL) thus consists of three psofit, people and planet which aims to measueesthtial, financial and
environmental performance of the corporation ovpeaod of time. TBL of the company is taking acebaf the full cost

involved in doing business.

Within the literature on corporate social respottityh we can recognize developments in our undarding as
well as in business practice (Moir, 20011Jhe article of Windsor (200%)examined the future of Corporate Social
Responsibility or the relationship between busiress$ society in long run. The researcher triedrtd dut whether the
organization and society will come closer to eaitteoin the future or not and the changing stagé%iR. With the help of
history or past movement of CSR, Caroll's modellgsia and in a global context, the researcher fotmde up-and-
coming alternatives of CSR i.e. global corporatézenship, conception of responsibility, stakeholteanagement

practices.

The Harvard Business Review on corporate respditgibathers the latest thinking on the strategimsicance
of CSR and concentrates on a concept of “corpopaianthropy”. Companies such as AT&T, IBM anduiéstrauss,
have tied forces to develop strategies that inerghgir name and recognition among customers, beogiloyee
productivity, reduce R&D costs, face regulatorytabkes and encourage synergy among business Thisstrategic use

of philanthropy has begun to give companies a pfuiveompetitive edge.

The research paper of Nigel Sarbutts (2608Xpressed the way of doing CSR by small and medized
companies. The research depicted a structuredagprto managing corporate reputation and profikimization of
SME"s through CSR. The community activities of smalll amedium-sized companies are based on their Cddtgefit
Analysis. Small Corporation always struggles forenceputation and reduction of risk. In such a dborn, CSR comes as
hope for these companies. SMEs lack resources aeahpa large companies hence CSR activities are imyplemented
in large firms. SMEs can decrease their risk and manage CSR in suaydhat they by imparting much information,

proper utilization of resources, they can do bdtiebusinesses.

A speech delivered by Mr. Fredrick Ma, secretaigaricial services of Britan, based on Corporateigboc
Responsibility (2004)organized by the British consulate. The speaketoesd the concept of CSR on the basis of a
survey of 1500 business leader attending the waartthomic forum. In which 5% of leaders said thaRGSimportant for
the success of the business, while 24% said C3Rtisnportant but the shareholder’s interest istnsamificant for the
businesses. But for the speaker, CSR, and corpgoaernance are complementary to each other. Catgpgovernance is
a medium of driving CSR among corporate. Further,dpeaker also talked about the role of governme®dsR, SMEs as

well as for unlisted companies. It was also inctlidetheir views that CSR should be a part of tbmgany’s objective.

Impact Factor (JCC): 4.3092 NAAS Rui2.84
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Moon (2004, the paper examined the role of government inimficorporate social responsibility among the coapm
The study elucidated that the drivers of CSR atated to business and society. Business incluteseputation,
corporation itself, employees relation knowledgealg etc. further, the study cleared that governrisetie driver of CSR
by making this relationship true and fair througlaking through making policies and regulations. H®hedy also

embarked other’s country’s situation that how tlggivernment entered into businesses for driving CSR

Another perspective of corporate social resporigibis corporate social reporting. It can be arguédt
corporations have an ethical duty to disclose thpaict their actions have on society. Today with deenise of state
enterprises and the growing dominance of busirikese is a focus on management viewpoint as tlseaeconsensus that
business thrives best under certain strategic amdtsral conditions (McIntosh et al., 1988)This gave rise to the
concept of corporate governance, which is the sysikregulations that control the operations obanpany (Fisher and
Lovell, 2009}". Business advisors see it as a process of high-tmntrol of an organization. Corporate governaisce
however not an abstract goal but exists to serygotate purposes by providing a structure withincltstockholders can
track most effectively and responsibly the objexdivf the corporation. Whether or not a businessidhcarry out CSR,
and the forms the responsibility should take, iseloon the economic perception that is adoptechéyfitm (Cozens,
1996)2.

Demographic Details of Employees of ITC Limited

Gender Details of the Employees

The study collected the required samples from bwttmale and female employees of the concernedhizagion.
The statistics revealed that the data has beeectedl from 74 (61.7 percent) male employees an@8@ percent) female

employees. However, the consolidated details aregmted in the following table 1.

Table 1: Gender Details of the Employees

Gender
Frequency Percent Valid Percent Cumulative Percent
Male 74 61.7 61.7 61.7
Valid Female 46 38.3 38.3 100.0
Total 120 100.0 100.0

Source: Primary Data

Further, the gender details of the employees oflif@ed has been presented in the following figure

Gender details of the Employees

B Male B Female

38%

62%

Figure 1. Gender Details of the Employees
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Age Details of the Employees

The required samples are collected from a diffeagie group of employees. The data has been gdtfrera 8
(6.7 percent) respondents belongs to 25 — 35 ydaage group. There are 30 (25 percent) samplesrdfiiom 35 — 45
years of age group. Major chunk 59 (49.2 percempleyees’ details are collected from 45 — 55 yed@ge group. There

are 23 (19.2 percent) of the samples are drawn &loove 55 years of age group

Table 2: Age Details of the Employees

25-35 Yrs 8 6.7 6.7 6.7
35-45 Yrs 30 25.0 25.0 31.7

Valid 45-55 Yrs 59 49.2 49.2 80.8
>55Yrs 23 19.2 19.2 100.0
Total 120 100.0 100.0

Source:Primary Data

The age details of the employees of ITC limited h@sn presented in the pictorial form in the befpwen figure

Age details of the Employees

59
30 23

25-35Yrs 35-45 Yrs 45-55 Yrs >55Yrs

Figure 2: Age Details of the Employees

Marital Status of the Employees
The researcher collected the data from both theieaand un-married employees of
comprises 75 (62.5 percent) married respondentt&an@7.5 percent) un-married respondents. Thealslet@® presented

ITC Limited. Tdesta

in the following table 3.

Table 3: Marital Status of the Employees

Married 75 62.5 62.5 62.5
Valid Un Married 45 37.5 37.5 100.0
Total 120 100.0 100.0

Source:Primary Data

Impact Factor (JCC): 4.3092 NAAS Rai2.84
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The marital status of the samples collected fro@ Limited employees has been presented in thewoilp
figure 3

Marital Status of the
Employees

® Married m Un Married

Figure 3: Marital Status of the Employees

Educational Qualification Details of the Employees

The data has been collected from 32 (26.7 peradrit)e employees those who have SSC as their édoaht
qualification. There are 74 (61.7 percent) of tlespondents those who have under graduation as ebeitational

qualification. There are 14 (11.7 percent) respatglehose qualification is post-graduation.

Table 4: Educational Qualification Details of the Enployees

Educational Qualification
Frequency | Percent | Valid Percent | Cumulative Percent
SSC 32 26.7 26.7 88.3
valid Uu.G 74 61.7 61.7 61.7
P.G 14 11.7 11.7 100.0
Total 120 100.0 100.0

SourcePrimary Data

The educational qualification of the collected steagrom ITC Limited is presented in the followifigure 4.

Educational Qualification details
of the Employees

74
32
l )
B s

55C u.Gg P.G

Figure 4: Educational Qualification Details of theEmployees
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Monthly Income Details of the Employees

The monthly income of the employees is presentetierfollowing table — 5. The data revealed that¢hare 2
(1.7 percent) respondents have Rs 20,000 — 30,00®@wthly income. There are 36 (30 percent) empmsy®ho have Rs
30,000 — 40,000 of monthly income. There are 592(4@&rcent) participants have Rs 40,000 — 50,000asfthly income.
There are 23 (19.2 percent) respondents statethénahave more than Rs 50,000 of monthly income.

Table 5: Monthly Income Details of the Employees

Monthly Income
Frequency | Percent Valid Percent Cumulative Percent
Rs 20,000-30,000 2 1.7 1.7 1.7
Rs 30,000 - 40,000 36 30.0 30.0 31.7
Valid Rs 40,000 - 50,000 59 49.2 49.2 80.8
>Rs 50,000 23 19.2 19.2 100.0
Total 120 100.0 100.0

SourcePrimary Data
The monthly income details of the samples drawmftbe ITC Limited employees are presented in thewing
figure 5.

Monthly Income details of the
Employee$

36
_ 23
P = »
p 4
Rs 20,000- Rs30,000 -  Rs40,000-  >Rs50,000
30,000 40,000 50,000

Figure 5: Monthly Income Details of the Employees

Analysis of ITC Limited Employees Response towardthe CSR Initiatives of ITC Limited: ITC Limited Emp loyees

Response towards the Social Forestry

The ITC Limited Employees Response Towards Thedbdrestry Activities Is Tabulated In The Followin
Table — 6. It Is Observed That There Are 45 (3'&f&€nt) Employees Stated That They Are Very Muchikély Towards
The Social Forestry. There Are 27 (22.5 Percen3pBedents Stated That They Are Unlikely Towards Buoeial
Forestry. There Are 10 (8.3 Percent) Respondenisi@ed That They Have A Neutral Feeling. There R& (20.8
Percent) Employees Informed That They Are Likelyaods Social Forestry Activities Of The Organizatidt Is Further
Noticed That 13 (10.8 Percent) Respondents Eliciteat They Very Much Like The Social Forestry laitves Of The
Organization

Impact Factor (JCC): 4.3092 NAAS Rui2.84
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Table 6: ITC Limited Employees Response towards th8ocial Forestry

Very much Unlikely 45 375 375 375
Unlikely 27 22.5 22.5 60.0

valid Neutral 10 8.3 8.3 68.3
Likely 25 20.8 20.8 89.2
Very much Likely 13 10.8 10.8 100.0
Total 120 100.0 100.0

Source:Primary Data

The employees’ opinions towards the social foreattyvities of the organization are presented anftiHlowing
figure 6.

Employees Response towards the
Social Forestry

Very much Likely 13
Likely 25
Neutral 10
Unlikely 27
Very much Unlikely 45

Figure 6: ITC Limited Employees Response towards # Social Forestry
ITC Limited Employees Response towards the Sustailde Agriculture

The ITC Limited employees’ responses towards soghdé agriculture are presented in the followingeaThe
table revealed that there are 54 (45 percent) ®@féspondents are very much unlikely, 31 (25.8g#jcare unlikely, 7
(5.8 percent) are neutral, 13 (10.8 percent) &edyliand 15 (12.5 percent) have very much likelynmm towards the
sustainable agricultural practices initiated bytbacerned organization

Table 7: Employees Response towards Sustainable Agulture

Very much 54 45.0 45.0 45.0
Unlikely
Unlikely 31 25.8 25.8 70.8
Valid Neutral 7 5.8 5.8 76.7
Likely 13 10.8 10.8 87.5
Very much Likely 15 12.5 12.5 100.0
Total 120 100.0 100.0

Source: Primary Data

The employees’ response towards the sustainahbleuligre practices initiated by ITC Limited is eltied in the
following figure 7.
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Employees Response towards
the Sustainable Agriculture

54
31
I , 1313

Very Unlikely MNeutral Likely Very
muach much
U rilikehy Likzly

Figure 7: Employees Response towards Sustainable daulture
ITC Limited Employees Response towards the Livesté&cDevelopment

The following table describes about the respon$esndoy the ITC Limited employees given for theektock
development activities. The statistics disclosex there are 57 (47.5 percent) respondents aremech unlikely, 24 (20
percent) respondents are unlikely, 12 (10 peraest)ondents are neutral, 14 (11.7 percent) resposdee likely and 13
(10.8 percent) respondents are very much likelyatole the livestock development activities initiated the company

under corporate social responsibility.

Table 8: Employees Response towards the Livestocleizelopment

Very much

Unlikely 57 47.5 47.5 47.5

Unlikely 24 20.0 20.0 67.5
Valid Neutral 12 10.0 10.0 77.5

Likely 14 11.7 11.7 89.2

Very much Likely 13 10.8 10.8 100.0

Total 120 100.0 100.0

Source: Primary Data
The employees’ responses towards livestock devedopare presented in the following figure — 8.

Impact Factor (JCC): 4.3092 NAAS Rai2.84
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Employees Response towards
the Livestock Development

Very miuch Unlikely .

Unlikely Meutral i —

Wery much
Likely

Figure 8: Employees Response towards the Livesto&levelopment
ITC Limited Employees Response towards the Skillingnd Vocational Training

Towards the skilling and vocational training adias initiated by ITC Limited is presented in ttdldwing table
— 9. The details stated that there are 20 (16.Zepér respondents are very much unlikely, 35 (2@&Zent) respondents
are unlikely, 17 (14.2 percent) respondents ardrak?1l (17.5 percent) respondents are likely and(22.5 percent)

respondents are very much likely towards the siglland vocational training activities initiated the company under

corporate social responsibility.

Table 9: Employees Response towards the Skilling di/ocational Training

Skilling & Vocational Training
Frequency | Percent Valid Cumulative
Percent Percent
Very much 20 16.7 16.7 16.7
Unlikely
Unlikely 35 29.2 29.2 45.8
Valid Neutral 17 14.2 14.2 60.0
Likely 21 17.5 17.5 77.5
Very much Likely 27 22.5 22.5 100.0
Total 120 100.0 100.0

Source: Primary Data

The employees’ responses towards skilling and varcalttraining are presented in the following figur 9.
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Employees Response towards the Skilling

and Vocational Training

35

21

20 17 27

Very much Unlikely Mautral Likely Very much Lilaly
Unlikely

Figure 9: Employees Response towards the Skillinghd VVocational Training
ITC Limited Employees Response towards the Healthral Sanitation

Towards the health and sanitation activities itetiaby ITC Limited is presented in the followindgka— 10. The
details stated that there are 15 (12.5 percenporekents are very much unlikely, 20 (16.7 perceatpondents are
unlikely, 18 (15 percent) respondents are neut8l, (33.3 percent) respondents are likely and 27.5(2frcent)
respondents are very much likely towards the sijlland vocational health and sanitation activiti@sated by the

company under corporate social responsibility.

Table 10: Employees Response towards the Health ag@nitation

Health and Sanitation
Frequency | Percent Valid Percent Cumulative Percent
very much 15 12.5 12,5 125
Unlikely
Unlikely 20 16.7 16.7 29.2
Valid Neutral 18 15.0 15.0 44.2
Likely 40 33.3 33.3 77.5
Very much Likely 27 22.5 22.5 100.0
Total 120 100.0 100.0

Source: Primary Data

The employees’ responses towards the health antatsam are presented in the following figure — 10.

Employees Response towards the
Health and Sanitation

Verymuch Likely | M 27
Like | (i a0
Neutral | Y 18
Unlikely | ST 20
Very much Unlikely — 15

Impact Factor (JCC): 4.3092 NAAS Rui2.84
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Figure 10: Employees Response towards the Health @$anitation
ITC Limited Employees Response towards the Solid W&ie Management

The following table discloses the employee’s resgsrtowards the solid waste management initiatetthdoyTC
Limited are presented in the following table — The details stated that there are 13 (10.8 percespondents are very
much unlikely, 30 (25 percent) respondents arekahlj 33 (27.5 percent) respondents are neutral(1472 percent)
respondents are likely and 27 (22.5 percent) redpuis are very much likely towards the skilling amtational solid

waste management activities initiated by the compantler corporate social responsibility.

Table 11: Employees Response towards Solid Waste Negement

Solid Waste Management
Frequency | Percent Valid Percent Cumulative Percent

very much 13 10.8 10.8 10.8
Unlikely
Unlikely 30 25.0 25.0 35.8

Valid | Neutral 33 27.5 27.5 63.3
Likely 17 14.2 14.2 77.5
Very much Likely 27 22.5 22.5 100.0
Total 120 100.0 100.0

Source: Primary Data
The following figure 11 explains the employees’pesses towards the solid waste management prabycdé$C
Limited.

Employees Response towards the
Solid Waste Management

Very much Likely Ih____
| - 27

Likely I&
Neutral I\ -

|

Unlikely |\-. >
Verymuch Unlikely '\ -
— 13

Figure 11: Employees Response towards Solid WasteaMagement

ITC Limited Employees Response towards the Corporat Social Responsibility

The following table describes about the responsesndoy the ITC Limited employees given for the Ganate
Social Responsibility activities. The statisticsaidsed that there are 17 (14.2 percent) respandestvery much unlikely,
18 (15 percent) respondents are unlikely, 32 (pércent) respondents are neutral, 35 (29.2 peroespgpndents are likely

and 18 (15 percent) respondents are very muctylik@lards the CSR activities of the organization.
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Table 12: Employees Response towards Corporate SakcResponsibility

Very much 17 14.2 14.2 14.2

Unlikely

Unlikely 18 15.0 15.0 29.2
Valid Neutral 32 26.7 26.7 55.8

Likely 35 29.2 29.2 85.0

Very much Likely 18 15.0 15.0 100.0

Total 120 100.0 100.0

Source: Primary Data

The following figure 12 explains the employees’passe towards the CSR activities of ITC Limited.

Employees Response towards the
Corporate Social Responsibility

mVery much Unlikely m Unlikely = Neutral

H Likely m Very much Likely

15% 14%

‘ "15%

29%..

27%

Figure 12: Employees Response towards the Corpora&ocial Responsibility

ITC Limited Employees Response towards the Sustaibdity

The ITC Limited employees’ responses towards soahdlity are presented in the following table — TBe table
revealed that there are 54 (45 percent) of theoredgmts are very much unlikely, 31 (25.8 percer#)unlikely, 7 (5.8
percent) are neutral, 13 (10.8 percent) are likeig 15 (12.5 percent) have a very much likely aminiowards the
sustainability.

Table 13: Employees Response towards the Sustainktyi

Very much 17 14.2 14.2 14.2
Unlikely
Unlikely 28 23.3 23.3 375
Valid Neutral 27 225 225 60.0
Likely 29 24.2 24.2 84.2
Very much Likely 19 158 158 100.0
Total 120 100.0 100.0

Source: Primary Data

The employees’ responses towards sustainabilitpr@sented in the following figure 13.

Impact Factor (JCC): 4.3092

NAAS Ruaji2.84



Employees’ Perception Towards the Corporate Socialfesibility Initiatives and the Sustainability 13
Practices of ITC Limited — An Empirical Analysis

Employees Response towards the

n  Sustainability o

17

— 1a

Verymuch Unlikely 1y g apy

Neutral
Likely

Verymuch Likely

Figure 13: Employees Response towards the Sustainkity
Analysis of Employees’ Response towards CSR Praatis and the Sustainability in ITC Limited

The analysis of the employee’s response towards @@Btices and sustainability of ITC limited is geated
here. The researcher posed six questions to tketedl employees to determine their responses tocahpany’'s CSR
practices and sustainability in the organizatiohe Tesearcher used a one-sample t-test to andigzeesponses. The
results are as follows.

Analysis of the Research Question of “Our Company Bcourages its Employees to Participate in Voluntary
Activities”

The one-sample t-test results revealed that treduevof the model is found to be 69.419, mean wdiffee is
found to be 4.28. The lower confidence intervathaf difference is found to be 4.16 and the uppefidence interval of
the difference is found to be 4.40. The model @dldh significant value as 0.000 which indicateg tha proposed
research question is significant.

Table 14: One-Sample T-Test Results of Our Companincourages Its Employees to Participate

In Voluntary Activities

Our company
encourages its
employees to
participate in
voluntary
activities.

69.419 119 0.000 4.28333 4.1612 4.4055

CONCLUSIONS

The statistic results revealed that there is naiignt difference of opinion among the employedsence, we
conclude that the employees are believing thabthganization encourages the employees to parteyaluntarily in the
various activities to attain the CSR and sustalitgbi

www.iaset.us edi®@iaset.us
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Analysis of the Research Question of “The Manageridecisions Relating To Employees are Usually Faila@”

The one-sample t-test results revealed that treduevof the model is found to be 51.871, mean wdiffee is
found to be 2.81. The lower confidence intervathaf difference is found to be 2.16 and the uppefidence interval of
the difference is found to be 4.40. The model @didh significant value as 0.077 which indicateg tha proposed

research question is insignificant.

Table 15: One-Sample T-Test Results of the ManagaiiDecisions Relating To Employees are Usually a Hare

managerial

decisions relating gy g1 | 119 | 0,077 2.81667 2.1612 4.405
to employees ar

usually failure.

CONCLUSIONS

The statistic results revealed that there is aifégignt difference of opinion among the employedence, we

conclude that the employees do not believe thatriluieagerial decisions relating to employees arallysa failure

Analysis of the Research Question of “The Managemenf Our Company is Primarily Concerned With Employees’

Needs and Wants”

The one-sample t-test results revealed that treuevof the model is found to be 73.257, mean wdiffee is
found to be 4.30. The lower confidence intervathaf difference is found to be 4.30 and the uppefidence interval of
the difference is found to be 4.41. The model @dldh significant value as 0.000 which indicateg tha proposed

research question is significant

Table 16: One-Sample T-Test Results of the Managemieof Our Company is Primarily Concerned With

Employees’ Needs and Wants

The managemen
of our company is
primarily

73.257 119 0.000 4.300 4.300Q0 4.4162

concerned  with
employees’ need
and wants.

Impact Factor (JCC): 4.3092 NAAS Rai2.84
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CONCLUSIONS

The statistic results revealed that there is naiignt difference of opinion among the employedence, we
conclude that the employees are believing thatntheagement of the company is primarily concerneti employees’

needs and wants.

Analysis of the Research Question of “Our Companyrhplements Flexible Policies to Provide a Good Work: Life

Balance for Its Employees”

The one-sample t-test results revealed that treduevof the model is found to be 75.317, mean wdiffee is
found to be 4.38. The lower confidence intervatha difference is found to be 4.26 and the uppefidence interval of
the difference is found to be 4.49. The model wdld significant value as 0.000 which indicateg tha proposed
research question is significant.

Table 17: One-Sample T-Test Results of our Comparynplements Flexible Policies to Provide a Good Worl&

Life Balance for its Employees

One-Sample Test
95% Confidence
t df Sig. (2- Mean Interval of the
tailed) Difference Difference
Lower Upper
Our company
implements
flexible policies to
provide a good 75.317 119 0.000 4.38333 4.2681 4.498¢
work & life
balance for its
employees

CONCLUSIONS

The statistic results revealed that there is naiignt difference of opinion among the employedence, we

conclude that the employees are believing thatctrapany implements flexible policies to provide odowvork & life

balance for its employees

Analysis of the Research Question of “Our Company ®ports Employees Who Want to Acquire Additional

Education”

The one-sample t-test results revealed that treduevof the model is found to be 61.382, mean wdiffee is
found to be 4.19. The lower confidence intervatha difference is found to be 4.05 and the uppefidence interval of
the difference is found to be 4.32. The model wdld significant value as 0.000 which indicateg tha proposed

research question is significant.

www.iaset.us edi®iaset.us



16 Jyostna Devi GurraftaNagaraju Battu

Table 18: One-Sample T-Test Results of Our CompanSupports Employees Who Want to

Acquire Additional Education

Our company
supports

employees  who

want to acquire ’ 4.32p9
additional

education.

CONCLUSIONS

The statistic results revealed that there is naifsagint difference of opinion among the employddsnce, we
conclude that the employees believe that the coynpapports employees who want to acquire additiedatation.

Analysis of the Research Question of “Our Company #licies Encourage the Employees to Develop Their Bk and

Careers”

The one-sample t-test results revealed that treuevof the model is found to be 41.879, mean wdiffee is
found to be 3.75. The lower confidence intervathef difference is found to be 3.57 and the uppefidence interval of
the difference is found to be 3.92. The model @dld significant value as 0.000 which indicatest the proposed
research question is significant.

Table 19: One-Sample T-Test Results of Our Companiolicies Encourage the Employees to Develop

Their Skills and Careers

Our company

policies encourag

the employees to| 41.879 119 0.000 3.75000
develop their

skills and careers.

CONCLUSIONS

The statistic results revealed that there is naifsagint difference of opinion among the employedsnce, we
conclude that the employees are believing thattmpany policies encourage the employees to devhkip skills and

careers.
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IMPLICATIONS OF THE STUDY

Academic Implications

The derived statistic results of the study revedled the determinant CSR programmes such as docéstry,
sustainable agriculture, livestock development|lisgi and vocational training, health and sanitati@and solid waste
management are allied with the corporate socigaesibility and the concerned CSR is affiliatedhagustainability ITC
Limited. Further, the results also intended that¢bncerned independent variables are affiliateét thie corporate social
responsibility to evoke the sustainability in Idinited. This research study is triumphed in pravigthe evidence for the
impact of CSR programmes in ITC limited in deteriminthe sustainability in the Indian rural area. Wédieve that the
verdicts of this study engendered numerous impdinatfor both the academia and HR management.athdemic and

managerial implications are provided in the follog/iparagraphs:

* The outcomes of this research project have cor#ibto the existing theory by providing a unique actomplete
framework for evaluating the rural people percapidowards social forestry, sustainable agricultlivestock

development, skilling and vocational training, tleand sanitation, solid waste management andigability.

* The conclusions of this research project have wwilden to the prevailing theory by catering amiitable and
comprehensive framework for evaluating the effesiess of CSR programmes conducted by ITC Limited in
rural India.

» The research paper deliberated that the lack ofremapknowledge about the impact of various CSBgnpammes
such as social forestry, sustainable agricultivestock development, skilling and vocational thadp health and
sanitation, solid waste management over the compa@cial responsibility and then further testesl ithpact of
corporate social responsibility for sustainabilityence, we conclude that this work is consideoebe a unique

one to consider how the CSR programmes impact &#Rsustainability.

* We firmly stress that the output of this thesisilthlriated some valuable insights with respect toeimpirical

considerations to ITC Limited regarding the periaeys towards the determinant CSR practices inl indha.

e This research work procured specific idea aboutrtinal respondents’ perceptions towards the sdorastry,
sustainable agriculture, livestock development]isgiand vocational training, health and sanitatisolid waste
management. Hence, it can be useful to the CSRamuges operators to understand well their stakensldnd

to be useful to frame certain strategies in thigrsent.

» It is believed that this dissertation builds a ttyeon behavior towards the CSR Programmes in ramehs by

focussing on various CSR programmes operated byLifned.

e In addition, the study has expanded the body ofwkedge by exploring and examining the impact of CSR
practices over enhancing the corporate social respitity feelings and further leads to the susifity of the

rural region.

* Finally, given the absence of published acaderngcdiure relating to the perception towards CSRjanmmes,

this study may serve as a departure point for éustmdies in this area of concern

www.iaset.us edi®iaset.us



18 Jyostna Devi GurragéaNagaraju Battu

MANAGERIAL IMPLICATIONS

The findings of this dissertation are also relevamd very much useful to CSR programme operatarasiStent
with previous research and most obvious, the stugyasises over the different CSR initiatives impatad by ITC
Limited. The resulting facts from this research kvaids to the HR managers and other stakeholdertheofCSR
programmes to understand better their beneficiaBeme of the major implications for rural sect@RCoperators are as

mentioned below:

« The CSR beneficiaries and the employee’s behawdorbe understood in the better way which will eaable
CSR operators in developing effective strategiesptimize the use of resources in meeting the sx\eédural

communities.

*  Hence this study can be considered as exclusieehow the determinant CSR initiatives of ITC Linditenay

influence the CSR and sustainability among thel moenmunity in India.

e The current study provided the handful of informmatover the various CSR initiatives towards thalrareas. As
the study provided an accurate analysis of tHeidual factors impact the concerned dependenabk, it is

believed that the role of CSR initiatives by ITGriied and their impact over sustainability is cheanentioned.

* This dissertation also enables both CSR operatmisr@searchers to understand the tendency of loggmial

influencing factors of corporate social respongipil

* The findings of this study assuredly help the C$6gmmmes operators to build the risk reductioatsgiies and
taking appropriate measures to attend all clasbéssk definitions by increasing the sustainabilitythe rural

areas.

« Finally, Role of Corporate Social Responsibilityoframmes to determine the Sustainability in theaRAreas:
An Empirical Analysis with reference to ITC Limitedndhra Pradesh research for its own sake ceythias
academic worth. However, practical use of the tesof such investigations as they pertain to tigers of

application in CSR practices that would certainth@nce their value.
FINDINGS OF THE STUDY
» Further, the study derived some other findings Wwisire drawn from the data analysis chapter ofdisisertation:

» Compared to the other CSR initiatives, Livestock/&epment denoted the low impact over the corposatsal
responsibility which indicates that the livestockvdlopment programmes initiated by the ITC Limiteic

supposed to enrich more.

e Itis found that the sustainable agriculture prsiconducting by the ITC limited evidenced the emate low

impact over the corporate social responsibility.

» The variable social forestry is also notified of ttmoderate impact over the corporate social redpiitysrun by
the ITC limited.

* The skilling and vocational training disclosed thederate low impact on corporate social resporitsibiit ITC

limited.
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e Itis observed that the solid waste managementranagies run by the ITC limited has a high impaatrahe

corporate social responsibility in ITC limited.

* Health and sanitation have a high impact over thparate social responsibility which has been apegay ITC

limited.

» The employees of ITC limited opinioned that, thergtwate Social Responsibility programmes run by the

organization is very much effective.

 The employees expressed that the programmes suwdalbh and sanitation and solid waste managens &

high impact over the corporate social responsyhilit

 The employees expressed that the programmes sisiillagy and vocational training and social forggtave a

moderate impact over the corporate social respiitgib

* The variables such as sustainable agriculture iardtbck development didn't show much impact onpooate

social responsibility.

» Itis observed that in both the segments of ruitilgers and the ITC limited employees believedrsifty that the
corporate social responsibility programmes may teadrganizational sustainability.
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